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The aim of the study course is to deepen the students' understanding and kn o wled ge o f
the concept of civil society, the formation of a global civil society based on consumer
choice and politically framed daily practices - political consumerism, the influence of
civil society actors on economic and political processes, and ways of participation in th e
digital media environment. During the course, theories of civic participation studies will
be discussed as well as concepts such as civic participation, commun ity, social cap ital,
political activity, political trust, political consumption and political self-efficacy.
Types of classes: lectures, seminars
Methods of study course and types of study work: literature studies, social s im u latio n ,
presentation, diary about the consumerism practices during the course.
Test - final presentation
- The analysis of the information collected in the Consumer Practice Diary using the
course literature (40%) must be prepared and submitted within the time frame agreed at
the beginning of the course.
- Observe academic ethics and ethical principles of Vidzeme University of Applied
Sciences and regulations of academic ethics. If a student has not adhered to academic
ethics, then the study course is not counted and the student fails the course
- The final presentation can only be done if an analysis of the diary is submitted.
-The final test consists of an oral presentation and participation in the final task of the
course (60%).
- the changing concept of civil society, the theoretical approaches of the 21st century and
the perspectives on civic activity;
- social capital;
-global, market and consumer-driven civic community;
- political consumerism;
- participation in the digital environment;
- political trust and participation;
- Political activity and political self-efficacy.

Abiding by the Academic
Ethics

Students must abide by the academic and research ethics, Vidzeme University of Applied
Sciences Ethics Regulations, incl.:
− study papers must be independently developed;
− the study work should reference all statements, ideas and data used that h av e b een
authored by someone else;
− appropriate data acquisition methods should be used in the acquisition o f d ata, th e
research ethics must be respected, empirical data must be collected independently
and cannot be distorted or falsified;
− the examination must be carried out by the student independently, without the use of
supporting materials and/or consultations with other students, unless the lecturer
states otherwise.
In the event of non-compliance with the academic and research ethics, punishment is
imposed in accordance with the ViA Ethics Regulations and the study course must be retaken, unless the punishment is extramarital.
Learning Outcomes
The evaluation methods and criteria
Knowledge
Students will be familiar with the
contemporary theories about civil society, the
concept of global participation.

Learning Outcomes; the
evaluation methods and
criteria

Course compulsory
literature:

Will understand the impact of daily
consumption practices on economic and
political processes
Skills
Will be able to analyse their daily choices
from the perspective of political
consumerism.

Seminars

Seminars, test

Test, seminars

Demonstrate understanding of the use of the
Test- final presentation
digital media environment for civic activities.
Competency
Will be able to discuss the topics learned in
the course and apply the knowledge acquired
during the course in the analysis of complex
Test- final presentation
issues related to the promotion of civic
participation, the development of a global
civil society.
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Study Course Plan:
Academic hours
Date

The date is
specified before
the
implementation of
the course

Contact
hours

Independent
work hours

The changing concept of civil society,
the theoretical approaches of the 21st
century and the perspectices of civic
activity

2

4

Study Form/
Organization of
independent work of
students and task
description
Lectures

Global, market and consumer choicebased civil society - political
consumerism
Participation in the digital environment
and media literacy

4

6

Lectures, seminar

4

8

Lectures, seminar

Theme

Political exercise, political self-efficacy
and civic participation
Political trust and participation
Practical task - final task and
presentation
Hours total:

4

8

Lectures, seminar

4
4

6
16

Lectures, seminar
Final test - presentation

24

56

