
Maģistru programma "Tūrisma stratēģiskā vadība konkurētspējai" 
 

Bell, E., Bryman, Alan. (2018). Business Research Methods. Oxford University Press   

Silverman, David.  Interpreting Qualitative Data : methods for analysing, talk, text and 
interaction / David Silverman. - 3rd ed. - London : SAGE Publications, 2006. - XV, 428 p. - 
Glossary: p.400.-405. . - References: p.406.-421. . - Author index: p.422.-425. . - Subject 
index: p.426.-428. 
ISBN 1412922453. 

Van Leeuwen, T., Jewitt, C. (2008) Handbook of Visual Analysis. London, New York: Sage 
Publications 

Fielding, N.G., L.R.M., Blank, G. (2017). The Sage Handbook of Online Research Methods. 
London: Sage Reference.  

Creswell, John W.  Research Design : qualitative, quantitative, and mixed methods 
approaches / John W. Creswell. - 4th ed. - Thousand Oaks, Calif. : Sage, 2014. - xxix, 273 p. 
; 26 cm. - Bibliography: p.251.-260. - Author Index: p.261.-264. . - Subject Index: p.265.-
273. 
Content. PRELIMINARY CONSIDERATIONS. The Selection of a Research Approach. Review 
of the Literature. The Use of Theory. Writing Strategies and Ethical Considerations. 
DESIGNING RESEARCH. The Introduction. The Purpose Statement. Research Questions 
and Hypotheses. Quantitative Methods. Qualitative Methods. Mixed-Methods 
Procedures. 
ISBN 9781452274614. 
Pētniecība. Sociālās zinātnes - Pētniecība - Metodoloģija. Sociālās zinātnes - Statistiskās 
metodes. 

Neuendorf, Kimberly A.  The Content Analysis guidebook / Kimberly A.Neuendorf. - 
Thousand Oaks : Sage Publications, 2002. - XVIII, 301 p. - References: p.247.-282. . - 
Author index: p.283.-293. . - Subject index: p.295.-300. - Content analysis is one of the 
most important but complex research methodologies in the social sciences. In The 
Content Analysis Guidebook author Kimberly Neuendorf provides an accessible core text 
for upper-level undergraduates and graduate students across the social sciences. 
Comprising step-by-step instructions and practical advice, this text unravels the 
complicated aspects of content analysis. 
Contents: Defining content analysis : is content analysis easy? -- Milestones in the history 
of content analysis : the growing popularity of content analysis -- Beyond description : an 
integrative model of content analysis -- Message units and sampling units -- Variables and 
predictions -- Measurement techniques -- Reliability -- Results and reporting : data 
handling and transformations. 
ISBN 0761919783. 
Satura analīze (komunikācija). Sociālās zinātnes - Pētniecība.  

Krippendorff, Klaus.  Content analysis : an introduction to its methodology / Klaus 
Krippendorff. - 2nd ed. - London : SAGE Publications, 2004. - XXIV, 413 p. : tab. - 
References: p.365.-390. . - Index: p.391.-412. 

https://www.uwcentre.ac.cn/haut/wp-content/uploads/2018/11/Alan_Bryman_Emma_Bell_Business_Research_Methodsb-ok.cc.pdf
https://valmiera.biblioteka.lv/Alise/lv/book.aspx/bibliographic?id=46239&c=1&c=2&c=3&c=4
https://books.google.lv/books?hl=lv&lr=&id=EeMKURpicCgC&oi=fnd&pg=PP2&dq=Fielding,+N.G.,+L.R.M.,+Blank,+G.+(2017).+The+Sage+Handbook+of+Online+Research+Methods&ots=3ANXxmx56Y&sig=B5gSs60HjplvnkBvyyFuHBYthYs&redir_esc=y#v=onepage&q&f=false
https://valmiera.biblioteka.lv/Alise/lv/book.aspx/bibliographic?id=133168&c=1&c=2&c=3&c=4
https://valmiera.biblioteka.lv/Alise/lv/book.aspx/bibliographic?id=133168&c=1&c=2&c=3&c=4
https://valmiera.biblioteka.lv/Alise/lv/book.aspx/bibliographic?id=33692&c=1&c=2&c=3&c=4&c=1&c=2&c=3&c=4
https://valmiera.biblioteka.lv/Alise/lv/book.aspx/bibliographic?id=49940&c=1&c=2&c=3&c=4


ISBN 0761915451. 
Satura analīze (komunikācija). Pētniecība. 

Mason, J. (2002, 2007). Qualitative research. SAGE Publications  

Silverman, David.  Doing qualitative research : a practical handbook / David Silverman. - 
2nd ed. - London : SAGE Publications, 2005. - XV, 395 p. - Glossary: p.377.-380. . - 
References: p.381.-390. . - Author index: p.391.-393. . - Subject index: p.394.-395. 
ISBN 978142901970.  

Usunier, Jean-Claude.  International and Cross-Cultural Business Research / Jean-Claude 
Usunier, Julie Lee, Hester van Herk. - 1st edition. - Thousand Oaks, CA : SAGE Ltd., 2017. - 
xvii, 178 pages : figures. 
Contents: 1 Introduction and Overview ; 2 Language and the Role of the Dominant Culture 
; 3 Design and Implementation ; 4 Ex-ante: Methodological Issues in Cross-Cultural 
Business Research ; 5 Ex-post: Methodological Issues in Cross-Cultural Business Research'; 
6 Strategies for Improving the Relevance of Cross-Cultural Research in International 
Business. 
ISBN 9781473975897 (pbk. : alk. paper). 
Uzņēmējdarbība - Pētniecība. Starpkultūru komunikācija - Uzņēmējdarbība.  

Babbie, Earl.  The Practice of Social Research / Earl Babbie. - 6th ed. - Belmont : 
Wadsworth, 1992. - XXII, 632 p. : ill. - Bibl. p.B1.-B6. . - Ind. p.I1.-I12. 
ISBN 0534155766. 

Hoover, K., Donovan, T. (2008). The Elements of Social Scientific Thinking. 
ThomsonWadsworth 

Tayler, William B.; Warren, Carl S. Managerial accounting, 2020 

Marc Helmold. Total Revenue Management (TRM): Case Studies, Best Practices and 
Industry Insights, 2020  

Jerry J. Weygandt, Paul D. Kimmel, Donald E. Kieso. Managerial Accounting: Tools for 
Business Decision Making, latest edition, 2017 

Atrill, Peter.  Accounting and Finance for Non-specialists / Peter Atrill, Eddie McLaney. - 
2nd ed. - London : Prentice Hall, 1997. - XIII, 407 p. : ill., tab. - Index: p.403.-407. 
ISBN 0-13-571746-9. 

Thomas H. Davenport, Jeanne G. Harris, 2017; Competing on Analytics: Updated with a 
New Introduction. The New Science of Winning 

Drury, C. Management and Cost Accounting, Chapman & Hall, latest edition, 2018 

Myer, MW Rethinking Performance Measurement, Cambridge, latest edition 

F.Franceschini, M.Galetto, D.Maisano. Designing Performance Measurement Systems: 
Theory and Practice of Key Performance Indicators, 2019 

http://www.sxf.uevora.pt/wp-content/uploads/2013/03/Mason_2002.pdf
https://valmiera.biblioteka.lv/Alise/lv/book.aspx?id=50863&ident=1253566&c=1&c=2&c=3&c=4
https://valmiera.biblioteka.lv/Alise/lv/book.aspx?id=158403&ident=1317706&c=1&c=2&c=3&c=4
https://valmiera.biblioteka.lv/Alise/lv/book.aspx?id=24567&ident=1158991&c=1&c=2&c=3&c=4
http://www.yanchukvladimir.com/docs/Library/Elements%20of%20Social%20Scientific%20Thinking%202011.pdf
https://pb1lib.org/book/6015732/cbfeef?id=6015732&secret=cbfeef
https://valmiera.biblioteka.lv/Alise/lv/book.aspx?id=25255&ident=1159851&c=1&c=2&c=3&c=4
https://books.google.lv/books?id=LW9GDgAAQBAJ&printsec=frontcover&hl=lv&source=gbs_ge_summary_r&cad=0#v=onepage&q&f=false
http://www.mim.ac.mw/books/Colin%20Drury%20Management%20and%20Cost%20Accounting.pdf%208th%20edition
https://www.academia.edu/11441031/Rethinking_Performance_Measurement%202009


Al Bhimani. Accounting Disrupted: How Digitalization Is Changing Finance, 2021 

Jobber, D., & Lancaster, G. (2019). Selling and Sales Management. 11th edition. Pearson. 
Selected chapters. 

Johnston, M., & Marshall, M. (2016). Sales Force Management. 12th edition. 
Routledge.  Selected Chapters. 

Andzulis, J. M., Panagopoulos, N. G., & Rapp, A. (2012). A review of social media and 
implications for the sales process. Journal of Personal Selling & Sales Management, 32(3), 
305-316. 

Cuevas, J. M. (2018). The transformation of professional selling: Implications for leading 
the modern sales organization. Industrial Marketing Management, 69, 198-208. 

Madhani, P. M. (2015). Managing salesforce performance: Behavior versus outcome 
measures. Compensation & Benefits Review, 47(2), 81-90.  

Kelly S., Johnston P., & Danheiser S. (2017). Value-ology. Aligning sales and marketing to 
shape and deliver profitable customer value propositions. Springer.  

Amadeus. (2015). Future Traveller Tribes 2030. Building a more rewarding journey. 

Floater, G., Mackie, L., Fryzlewicz, P., Baranowski, R., & Erhart, K. (2016). Travel 
distribution: The end of the world as we know it. LSE Enterprise Limited London School of 
Economics and Political Science. 

Rainey, D.L. (2014).  Full-spectrum Strategic Leadership: Being on the Cutting Edge 
Through Innovative Solutions, Integrated Systems, and Enduring Relationships. EBSCO 
eBook, Information Age Publishing. 

Okumus, Fevzi.  Strategic Management for Hospitality and Tourism / Fevzi Okumus, 
Levent Altinay, Prakash Chathoth. - Oxford : Butterworth-Heinemann, 2010. - xiv, 333 
pages. - Suitable for those studying theories and views on strategic management, this title 
provides critical and analytical discussion as to how and if these models and theories can 
be applied to the industry, within specific contexts such as culture, profit and non-profit 
organisations. 
Contents: 1. Introduction to Strategic Management ; 2. Strategic Management in 
Hospitality and Tourism ; 3. The Hospitality and Tourism Industry Context ; 4. The 
Organizational Context ; 5. Business Level Strategies ; 6. Corporate Level Strategies ; 7. 
Network Level Strategies ; 8. Strategy Formation – Strategy Formulation and 
Implementation ; 9. Strategy Implementation and Change ; 10. Relating Content, Process 
and Context. 
ISBN 9780750665223. 
Uzņēmējdarbības plānošana. Tūrisms - Menedžments.  

Larry, S. (2019) The spirit of Hospitality: How to Add the Missing Ingredients Your Business 
Needs. EBSCO eBook, New York: Morgan James Publishing 

https://books.google.lv/books?id=SAhszQEACAAJ&printsec=frontcover&hl=lv&source=gbs_ge_summary_r&cad=0#v=onepage&q&f=false
https://www.academia.edu/20043063/A_Review_of_Social_Media_and_Implications_for_the_Sales_Process
https://www.academia.edu/20043063/A_Review_of_Social_Media_and_Implications_for_the_Sales_Process
https://www.sciencedirect.com/science/article/abs/pii/S0019850117302286
https://www.sciencedirect.com/science/article/abs/pii/S0019850117302286
https://www.researchgate.net/publication/277630656_Managing_Salesforce_Performance_Behavior_Versus_Outcome_Measures
https://www.researchgate.net/publication/277630656_Managing_Salesforce_Performance_Behavior_Versus_Outcome_Measures
https://amadeus.com/documents/en/blog/pdf/2015/07/amadeus-traveller-tribes-2030-airline-it.pdf?crt=DownloadRequest
http://www.amadeus.com/documents/reports/lse-report-travel-distribution-the-end-of-the-world-as-we-know-it.pdf%3Fx49364
http://www.amadeus.com/documents/reports/lse-report-travel-distribution-the-end-of-the-world-as-we-know-it.pdf%3Fx49364
https://web.b.ebscohost.com/ehost/results?vid=2&sid=65cc64f5-5286-4c80-ba20-7080d107bad5%40sessionmgr101&bquery=Full-spectrum+Strategic+Leadership&bdata=JmRiPW5sZWJrJmNsaTA9TkwmY2x2MD1ZJnR5cGU9MCZzZWFyY2hNb2RlPVN0YW5kYXJkJnNpdGU9ZWhvc3QtbGl2ZQ%3d%3d
https://valmiera.biblioteka.lv/Alise/lv/book.aspx?id=204064&ident=1330430&c=1&c=2&c=3&c=4


Stowell, S.J., Mead S.S., (2016), The Art of Strategic Leadership: How Leaders at All Levels 
Prepare Themselves, Their Teams, and Organizations for the Future. Wiley 

Bolland, E.J. (2017), Comprehensive Strategic Management: A guide for Students, Insight 
for Managers. EBSCO eBook, Bingley: Emerald Publishing Limited. 

Rothaermel, Frank T.  Strategic Management / Frank T. Rothaermel, Georgia Institute of 
Technology. - Fourth edition. - New York, NY : McGraw-Hill Education, 2019. - xxviii, 555p. 
: illustrations. - Intends to synthesize and integrate theory, empirical research, and 
practical applications with real-world examples. This book prepares students for the types 
of challenges they will face as managers in the globalized and turbulent business 
environment of the 21st century. 
Contents: PART ONE: ANALYSIS. What Is Strategy? ; Strategic Leadership: Managing the 
Strategy Process ; External Analysis: Industry Structure, Competitive Forces, and Strategic 
Groups ; Internal Analysis: Resources, Capabilities, and Core Competencies ; Competitive 
Advantage, Firm Performance, and Business Models ; PART TWO: FORMULATION ; 
Business Strategy: Differentiation, Cost Leadership, and Blue Oceans ; Business Strategy: 
Innovation, Entrepreneurship, and Platforms ; Corporate Strategy: Vertical Integration 
and Diversification ; Corporate Strategy: Strategic Alliances, Mergers and Acquisitions ; 
Global Strategy: Competing Around the World ; PART THREE: IMPLEMENTATION ; 
Organizational Design: Structure, Culture, and Control ; Corporate Governance and 
Business Ethics ; PART FOUR: MINICASES ; HOW TO CONDUCT A CASE ANALYSIS ; PART 
FIVE: FULL-LENGTH CASES. 
ISBN 9781260092370. 
Stratēģiskā plānošana. Menedžments. 

Tsiotsou, R. H., & Goldsmith, R. E. (Eds.). (2012). Strategic marketing in tourism services. 
Emerald Group Publishing. Introduction and part I-III. 

Marketing for Tourism and Hospitality : collaboration, technology and experiences / Alan 
Fyall, Patrick Legohérel, Isabelle Frochot and Youcheng Wang. - London : Routledge, 
Taylor & Francis Group ; New York, NY, 2019. - xxvi, 594 lpp. : ilustrācijas, shēmas, tabulas 
; 25 cm. - Bibliogrāfija nodaļu beigās un rādītājs: 585.-594. lpp. 
Contents: Revisiting traditional approaches to the marketing of tourism and hospitality / 
Alan Fyall and Kenneth Deptula. The need for change: the dynamics of the global tourism 
and hospitality industry / Alan Fyall. Collaboration, technology and experiences: drivers 
for change in the marketing of tourism and hospitality / Alan Fyall and Kenneth Deptula. 
Collaboration marketing: partnerships, networks and relationships / Alan Fyall and 
Kenneth Deptula. Technology and marketing: social media and beyond / Youcheng Wang. 
Experiential marketing: a question of co-creation / Isabelle Frochot. New trends in 
tourism and hospitality consumption / Isabelle Frochot. Services characteristics and 
processes / Isabelle Frochot. Looking beyond quality / Isabelle Frochot. Delving deep into 
the experience / Isabelle Frochot. Consumer intelligence searching: emerging tools, 
methodologies, and techniques / Isabelle Frochot. Marketing strategy / Patrick Legohérel. 
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Youcheng Wang. Customer relationship management: loyalty and social networks / 
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