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Knowledge of Communication Science
Aim of the course is to clarify and explain the concept of strategic communication
through practical examples from the perspective of different sectors. Strategic
communication examples in the public and private sector, from the experience of
national and international organisations perspective will be analyzed.
Past and today’s practical examples will provide insight of strategic communication from
the perspective of the defence (security) sector, the role of strategic communication in
diplomacy and public governance in general, as well as strategic communication in the
processes of private and public organisations.
The course will provide insight into the development of communication strategies and
creative approach in management processes from the perspective of advertising and
design agencies, as well as role of strategies and strategists in business, communication
and politics. Specific integrated campaigns will be analyzed.
As part of the course, students will have to do practical work in groups and present the
results of their research. The course will significantly increase awareness of strategic
communication and its role and impact in the various processes, as well as raise
awareness of different concepts and interpretations of strategic communication.
Practical group work
- a successful assessment (at least 4) of the group's work (80% of the final score);
- a successful assessment (at least 4) of presentation of the group's work (20% of the
final score).

Students must abide by the academic and research ethics, Vidzeme University of Applied
Sciences Ethics Regulations, incl.:
— study papers must be independently developed;
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— the study work should reference all statements, ideas and data used that have been

authored by someone else;

— appropriate data acquisition methods should be used in the acquisition of data, the
research ethics must be respected, empirical data must be collected independently

and cannot be distorted or falsified;

— the examination must be carried out by the student independently, without the use of
supporting materials and/or consultations with other students, unless the lecturer

states otherwise.

In the event of non-compliance with the academic and research ethics, punishment is
imposed in accordance with the ViA Ethics Regulations and the study course must be re-

taken, unless the punishment is extramarital.
Learning Outcomes

Knowledge

Understanding the concept and use of

strategic communication in practice in

different areas, at different levels

Understanding the different forms and

activities of strategic communication

Skills

Ability to analyze strategic communication

examples and case studies

Competency

Ability  independently  evaluate  the

importance of strategic communication in the

management and decision-making processes

Ability apply in practice the fundamental

principles and key instruments of strategic

communication

The evaluation methods and criteria

Individual and practical group work

Group work, presentation of the results

Group work

Group work
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The date is
specified before
the
implementation of
the course

Introduction, presentation of the concept
of the strategic communication
programme

(Gatis Krumins)

Practical work (concept and example of
strategic communication)

Strategic communication theories; role of
strategic communication in foreign policy
(Jana Trahimovica)

Strategic communication in the military
sector (NATO SC CoE) (expert — Maris
Tutins)

Historical insight into strategic
communication concepts and its activities
(Latvia, Europe, World) (Gatis Kriimins)
Strategic communication in the private
sector, public administration. Campaigns
examples (expert — Zigurds Zakis)
Strategic communication in foreign
policy relations. Instruments used (public
diplomacy, cultural diplomacy,
diplomatic protocol).

Role of strategic communication in
diplomacy. Examples of countries. Future
challenges. (Jana Trahimovica

Group presentations (campaign analysis).
Final work.

Hours total:

24

18

14

14

10

56
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Lectures
Practical work

Lectures

Lectures

Group work



